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Abstract: How the contemporary economic phenomena unfold is determined by the 

intertwining of interactions in their global and local cross-sections. The consequence is that 
spatial research can no longer be based on a national territory that is independent and 
marked by borders. The previous arguments applying the categories of the national – the 
international are being supplanted by the exploration of global and local relationships. 
Undoubtedly this is what has led to the growing significance of the local development 
category, making it of interest to the globalization process. This category has been termed 
glocalisation. 
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Introduction 
This shows the dominance of the global context over the local one. In terms of 

business practice, it seems that glocalisation could be examined and evaluated from a 
variety of perspectives. However, two appear to be crucial; the first one is concerned with 
the reasons for and consequences arising from locating a (global) company in a particular 
area (territory), with the second one putting emphasis on the conditions for opening up and 
interacting with the rest of the world by a territory, including the policy envisaged for 
raising its attractiveness. It seems that these approaches are linked to such traits as 
proximity and availability (two glocalisation characteristics).20 Accessibility has to do with 
«displacement» and the possibility of establishing global socio-economic relations. In this 
sense, accessibility is related to the transfer of the global dimension into the local one. 
Accessibility is closely related to the concept of network and functional or organisational 
proximity, which has strong territorial conditions21. The aim of the article is to highlight the 
                                                
20 They are the result of the progress made in information and communication technologies. 
 

21 O.Torres, (2004). Lokalna globalizacja czy globalna lokalizacja, Rozważania na temat glokalizacji, (w:)  Wiedza, 
innowacyjność, przedsiębiorczość a rozwój regionów, (red.) A. Jewtuchowicz, Wydawnictwo Uniwersytetu Łódzkiego, 
Łódź 2004, p.25. 
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phenomenon of glocalisation in the economy, mainly in the local and regional cross-section. 
In the article principally a critical analysis of the literature is used. 

 
1. Glocalisation in the economy 
 
Initially, the term referred only to the economic dimension and meant adapting global 

marketing strategies to local conditions. The transfer of this concept to the ground of social 
sciences was made by R. Robertson, who defined glocalisation as the adaptation of global 
activities to local conditions. Its essence boils down to the statement: «think globally act 
locally». According to this sociologist, the term «glocalisation» was coined by Japanese 
economists to explain their own global marketing strategies. In this context, glocalisation is 
understood as producing products or offering services to global recipients while adjusting 
them to the requirements of local markets. The author identifies glocalisation with a kind of 
filter, thanks to which states will be able to save their cultural heritage from the «unifying 
influence of global capitalism»22. E.W. Soybeans enrich robertson’s considerations by 
introducing the so-called theory of the butterfly effect. According to him, «analysing the 
problem of globalisation, we conclude that it is not a process taking place only on the scale 
of the entire planet, but it is considered from different perspectives and with different 
intensity on every scale of human life, from the human body to the planet»23. How all the 
scales of human life connect becomes an essential variable in understanding the glocal 
world. Glocalisation could be viewed as a local dimension of globalization and which needs  
to be considered specific24. The decisions on where to locate business operations have 
always been one of the most critical strategic choices to be made by a company. It can 
hardly be denied that companies which hope to compete in today’s economy have to make 
decisions as to where to locate every operation and how many locations there ought to 
exist25. At this point it is worth paying attention to the very glocalisation given that it 
enables one to discern and analyze the following elements26: 

 reasons for and consequences of locating globally-oriented economic entities in a 
specific local environment (local socio-economic space); 

 the conditions in which local environment opens up and integrates with the rest of the 
world; 

 institutional place-specific solutions stimulating local development, conducive to 
attracting investment by globally-oriented economic entities. 

 
2. Location of business activities 
While addressing the issue of locating business operations and doing so in the context 

of globalization, one needs to discuss the concept of sustainable development of a country 
and its individual regions. There is, however, one problem brought about by this situation 
and this is how to control the location of a business so that it could contribute to the 

                                                
22I. Biernacka-Ligięza, Glokalizacja-byt wyobrażony czy realna potrzeba? Pobrano z https://repo.uni.opole.pl / 
Downloaded from Repository of Opole University, accessed: August 31, 2021. 
23 E.W.Soja, Postmetropolis Critical Studies of Cities and Regions, Oxford , London 2000. 
24A. Łuczyszyn, Glokalizacja we współczesnej gospodarce a wybrane problemy rozwoju lokalnego, (w:)   Przegląd 
historyczno-politologiczny,  Rok V 1(9) 2012,, (red.) P. Grabowiec. Wydawnictwo Wyższej Szkoły Zarządzania i 
Finansów we Wrocławiu,  Wrocław 2012, p.213. 
25A. Jewtuchowicz  (2006). Terytorium, terytorializacja, rozwój regionalny, (w:) Przedsiębiorczość i   konkurencyjność 
a rozwój regionalny, (red. A. Klasik), Wydawnictwo Akademii Ekonomicznej  w Katowicach, Prace Naukowe 
Akademii Ekonomicznej w Katowicach, Katowice 2006, p.165. 
26K. Kuciński,  Glokalizacja, Difin, Warszawa 2011, p.10. 



АКТУАЛЬНІ ПИТАННЯ УПРАВЛІННЯ СТАЛИМ РОЗВИТКОМ У СУЧАСНОМУ СУСПІЛЬСТВІ: ПРОБЛЕМИ ТА ПЕРСПЕКТИВИ 

91 
 
 

development while at the same time reduce effectively the adverse consequences arising 
from globalization, in particular the threats involved in it. «This is significant in that an 
optimal location, together with its regulations, represent an important tool (albeit not 
sufficiently appreciated and applied) for business and thereby the country’s 
competitiveness»27. This is particularly relevant in that it enables one to assess the extent to 
which local companies use the assets and opportunities provided by the global location  
management and how regions, urban areas, counties and municipalities in general fail to 
adapt to these challenges. Table 1 presents a few areas of global location management. 

Table 1 Areas with global location management 
Areas Description 

Global perspective 
of business location 

It shows that globalization analyzes the perception of business location factors, their weight 
and impact. This is mainly about cultural determinants and managers. Here the discussion 
is concerned with some types of location behaviours among foreign and domestic 
companies (how foreign companies react to a new location) 

Location dilemmas 
facing new business 
ventures  

This relates to locating new industrial, commercial, service and infrastructure investments, 
in particular those involved in building energy security, which is acquiring a new 
dimension under globalization. This issue has three aspects: 

 how the existing economic structure and spatial organization of the country’s 
national economy impact the way it is perceived by transnational corporations, 
especially by global businesses, 

 how local businesses see the opportunities in terms of locating their new 
investment ventures within the national and global economic space, 

 the way in which state, regional and local public authorities react towards location 
behaviours of domestic and foreign economic entities. 

Relocation 
decisions made by 
domestic 
companies 

These decisions demonstrate companies’ strategies. The relocation of businesses is strongly 
linked to the economic situation, being very sensitive to the negative impact arising from an 
economic crisis. From the perspective of regional and local advantages, the question 
whether or not a foreign company comes to a country, region or settlement unit choosing 
them for its location as the result of globalization is less important than the question 
whether it cooperates with local businesses and institutions from the business environment, 
and if so, what is the nature of this cooperation. What is meant here is the process of getting 
embedded in a new place, particularly in its economic and spatial structure, as well as social 
fabric. 

Spatial context of 
relations between 
locating business 
operations.  

While analyzing a location, it is possible and advisable to look at this process not only from 
the companies’ point of view, but also from that of the spatial units where the businesses 
are located. The reason for this is that the consequence of globalization is not only the 
opportunity for businesses to look for location across the globe, this even turning into the 
pressure for constantly  questioning whether the present location is the right one, but it is 
also about creating not only global, but also regional and local market of locations. 

Source: K. Kuciński, Glokalizacja, Difin, Warszawa 2011, pp. 16–18.  
 
Based on the above, one might venture to suggest that glocalisation, seen as the 

reverse side of globalization, is becoming a prerequisite for today’s local and regional 
development, and primarily for all new trends – the  new paradigm of territorial 
development. 

On the one hand, glocalisation indicates the role and place of the local development 
dynamics and the importance of local activities in the globalization process, while on the 
other hand, it shows the relevance and place of the global processes for the development 
strategies of a specific territory. «Glocalisation allows one to gain insight into how global 

                                                
27 A. Łuczyszyn A. Innowacje społeczne jako determinanta rozwoju lokalnego, (w:)  Biblioteka Regionalisty  Nr 12, 
Wydawnictwo Uniwersytetu Ekonomicznego we  Wrocławiu, Wrocław 2012, p.217. 
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economy is getting embedded in the historical territorial structures and how it constantly 
uses while simultaneously transforms local resources»28.  

 
Conclusion 
In business practice, one of the elements which can allow one to conduct an analysis 

and assessment of a success or failure is glocalisation. It shows the reasons and 
consequences arising from locating a (global) company within a particular territory while 
highlighting the conditions for opening up and interactions of the territory with the rest of 
the world, as well as the policy concerned with making the territory attractive.29 It goes 
without saying that the prerequisite for choosing a location for a business is the market, 
communication infrastructure and the right geographical location in terms of the company’s 
operations. For micro-regions, for example, low property prices as compared to 
metropolitan areas, human resources, location of subcontractors and other companies within 
the same industry can offer a considerable opportunity. The initiatives of local governments 
are yet another important factor (tax exemptions and incentives, sureties, and improvements 
in the number and quality of infrastructure in terms of communication and information, as 
well as marketing and promotional tools). Moreover, glocalisation emphasizes the role and 
place of local development dynamics and the importance of local actions for the 
globalization process, while also highlighting the significance and place of global processes 
in the development strategies of a specific territory.  
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